
These days, quality control can mean the difference between a profitable print room and a 
non-profitable print room. GMG PrintControl offers consistency and ease by standardising 
the press from start to finish, ensuring colour accuracy from proof to print. Increase your 
company’s competitiveness by eliminating mistakes. 
Call GMG on 01603  821010 or email info@gmguk.co.uk

www.gmgcolor.com

Losing control of your 
colour on the press?



and we have a measurable verifi ed common 
colour target that we can give to all our suppliers 
around the world.”

Ian Scott of GMG UK remembers well Dysons un-
swerving attention to detail,“This was the tough-
est test we have ever been subjected to. Not 
only did the colour standard have to be within 
the tightest tolerances but even the effect of the 
environment using Dyson’s climatic test facilities 
were part of the test procedure. It was a require-
ment of Dyson that all proof’s needed to look 
identical be it in high humidity Malaysia, sunny 
Wiltshire or the extreme hot and cold of Chicago. 
We and Epson proved that we could keep stable 
in any condition thrown at us. In addition to the 
proofi ng project Dyson used our ColorServer 
technology to transform 34,000 images into 
a new working colour space (ISO 12647 from 
Eurostandard), after some initial hiccups with the 
fi le format we blasted through the library and 
this now allows all Dyson regions to enjoy wide 
gamut high quality images on demand and saves 
hours in re-touch time.”

   In a very short time, Dyson has established 
itself as a global company with offi ces in all 
its major markets. It also has a marketing and 
graphics set-up in the United States, where it 
is hugely popular. In 2003 the company moved 
its production from the UK to Malaysia. As the 
machines were now assembled there, it made 
sense that the collateral that comes with vacuum 
cleaners and hand dryers – manuals, packaging, 
marketing materials – were produced there too. 
   Not surprisingly for the privately-owned company, 
everything is done in-house. “The only thing we 
don’t do ourselves is put the ink on the paper,” 
says Andy McCulloch, Graphics Production Quality 
Manager. Dyson has a global graphics department 
in the UK, comprising 83 people producing every 
aspect of Dyson’s print work from design to the 
fi nal PDF and print buying. Photo realistic image 
rendering from engineering CAD fi les as well as 
photography is done in-house, including all the 
intricate retouching and image manipulation 
required for its sophisticated marketing material, 
packaging and retail collateral. 
   While previously everything had been handled 
in the UK, with the setting up of its production 
plant in Malaysia it made sense to use a network 
of local printers. Therefore it needed a product in 
place to ensure that it was achieving quality and 
consistency. “We did tests on six different prod-
ucts,” says Andy. “We went for GMG because of 
its reliability, consistency and ease of operation. 
We now have one GMG ColorServer in the UK 
and two installations of GMG ColorProof in the 
UK, one in Malaysia and one in the US.”
   GMG ColorProof is software that utilises Adobe 
PDF Print Engine technology for the Ripping 
process, and is used for calibration and control of 
colour management and print output, combined-
form function for reduced paper consumption, 
diverse image processing options, job and data 
management.
   The GMG concept of separation of calibration 
and profi ling makes it possible to obtain virtually 
identical colour results on a printer family. This 
is an indispensible prerequisite for the type of 
remote proofi ng essential to the success of 
Dyson’s worldwide workfl ow. “It gives a consis-
tent and common colour target to every one of 
our suppliers,” explains Andy. “It was much more 
cost effective and saved 4 to 5 days lead time to 
put an installation out in Malaysia.” Further time 
savings can be achieved due to the intuitive user 
interface. The software’s simple software structure 
makes handling easier and more effi cient, espe-
cially with its clear and easy help and tips.
   Although Dyson prints predominantly litho, 
digital, large format digital, fl exo and rotary let-
terpress for labels are also used. GMG ColorProof 
can accommodate these disciplines with ICC or 
bespoke user profi les. “As far as cost savings are 
concerned, in the UK it is all about consistency, 
internal control and quality control,” says Andy. 
“We work with a small quantity of printers. and 
rather than dispatch from the UK, we can proof 
directly from here or from our graphics opera-
tions in each location. We now have consistency 
across all three sites and all our packaging and 
communication material.” With an operation 
the size of Dyson’s, with colour critical work and 
complex logistics, any product brought in to drive 
systems forward must be easy to install and run, 
user friendly, and above all, up to the job. 
GMG ColorProof has fulfi lled this criteria and, 
says Andy, “It’s consistent, effi cient, cost effective 

Dyson: Technology starts with 
frustration.

We get frustrated when technology lets us 
down. As engineers, we see how we could 
improve it. We try lots of ideas - most of 
which are wrong. That’s good. 
Wrong ideas and new mistakes are incredibly 
valuable to us. 
They spark unthought-of possibilities and 
answers. 
That’s how new technology comes about.

The James Dyson Story
James Dyson has always pulled things to 
pieces, interested in how they work, asking 
“why does it do that?”. 
“Just because it does” has never suffi ced as 
an answer.
While at London’s Royal College of Art, he 
developed the Sea Truck – a high speed land-
ing craft. Then came Ballbarrow; its large red 
pneumatic ball stopped it sinking into soft 
ground. The Trolleyball boat launcher and 
amphibious Wheelboat followed.   
A local sawmill caught James’ eye. Under 
cover of dark he sketched the timber yard’s 
giant cyclone. It spun sawdust out of the air, 
collecting it in a chamber. Could the same 
principle signal the end of clogging vacuum 
cleaner bags?
Five years and 5,127 prototypes later saw a 
machine that had no bag and no loss of 
suction. Uninterested in new technology and 
wedded to vacuum bags (worth £250 million 
every year), major manufacturers turned 
James and his invention away.
James eventually licensed his design in Japan, 
the home of high-tech. The Japanese loved 
the pink G-Force and, in 1993, the royalties 
allowed James to manufacture a machine 
under his own name, DCO1. An inventor pays 
substantial fees to renew patents every year. 
Though he brushed with bankruptcy during 
the development years, for James, it was 
money well spent.
In 1999, after a lengthy court battle, Hoover 
was found guilty of infringing James’ patent. 
Other manufacturers, unable or unwilling to 
develop their own vacuum cleaners, still try to 
copy Dyson technology to no avail.

Dyson know design

Dyson know vacuums

GMG know colour

Dyson know technology



COLOUR FENG SHUI FOR THE OFFICE

In your offi ce feng shui, Purple should be used with moderation. It is a very strong, 
high vibration colour, the colour of connection to the spiritual realms 
(7th chakra.) It is not recommended as a wall colour. Many old feng 

shui masters believe that Purple on the wall may trigger blood disease 
(and you thought it was those long alcoholic lunches). The only feng 
shui spaces where Purple can be used freely are a healing room or a 

meditation space - in most offi ces this would probably mean the toilet 
cubical. Amethyst is one of the most powerful feng shui crystals.

This month we’ve fi ve, yes fi ve, CD’s of The 
Best of Deep Purple up for grabs! Just email 
the name of the weird looking bird on the 
cover to info@gmguk.co.uk  
First fi ve emails that say ‘turkey’ win. 

win the 
best 
of deep
purple! Purple Cow is the name of a well-known 

poem by Gelett Burgess, written in 1895: 
I never saw a purple cow
I never hope to see one;
but I can tell you anyhow
I’d rather see than be one!

Unfortunately for Burgess, many of his 
contemporaries aped the poem. 
Robert S. Kane wrote:
The purple cow
I have unfortunately seen.
It is as you’d expect
crossed with an aubergine.

Standing in a fi eld
or laid out on a plate
it is as you’d expect:
cross, and a mistake.

Famous poet Ogden Nash wrote yet another 
none too fl aterring parody: 
I’ve never seen an abominable snowman,
I’m hoping not to see one,
I’m also hoping, if I do,
That it will be a wee one.

Many others mocked his verse until, in a 
fi nal fi t of poetic rage, Burgess wrote back:
Ah, yes, I wrote the “Purple Cow”—
I’m Sorry, now, I wrote it;
But I can tell you Anyhow
I’ll Kill you if you Quote it!

colourful language: 
purple cow.

What is your middle name?
Walter
Describe your taste in clothes.
I don’t eat clothes.
What is your favourite colour?
Very deep carmine.
Because…?
There is only Yves Klein’s blue that has 
astonished me more with it’s depth... 
one day I’ll fi nd the pigments to make 
carmine as deep as Klein’s blue.
Do you like it enough to know its CMYK 
value?
CMYK?  In which Standard? On which 
paper? Which printing process? ... and 
it’s defi nitely out of gamut!
Who do you most admire and why?
My children. They teach me who I am.
What’s your favourite GMG product?
ColorServer. Strong enough to revolu-
tionise prepress and accurate like noth-
ing else I’ve seen.
What book are you reading at the moment?
‘Islands in the stream’ from Hemingway.
If you weren’t Colour God of GMG, what 
would you be?
I would not work in colour management, 
I would like to work with wood. 
What colour best refl ects your personality?
Colour is seen from the outside, as 
colour appears through the refl ection 
of certain wavelengths, it must be up 
to the people around us to tell us, what 
colour we refl ect. 
Do you have green fi ngers? (english expres-
sion for someone who likes gardening)
I love to cultivate all the herbs I need 
fresh for cooking (rosemary, sage, 
thyme...).
What advice would you give someone 
choosing a colour to paint their front room?
Attack! Your front room greets and sees 
you off. Show your passion with strong 
colours. 
Tell us something about you that will shock 
or astound the readers of trueColors.
To be honest. I’m a washed-up seller of 
icecream on the beaches of france.

make 
mine a...

Purple Haze 
4oz gin

1oz creme de violette 
or creme de cassis

1oz lemon juice

purple
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Juergen Seitz, 
Colour God of GMG 

•  In Thailand, mourning widows wear purple. 
•  Violet was the colour of mourning, as well as 
the colour of religious fervor in Tudor Britain.
•  In Tibet, amethyst is considered to be sacred 
to Buddha.
•  The Purple Heart is awarded in the U.S. mili-
tary to men who have been wounded in action.
• Roman Emperors were referred to as, “The 
Purple” due to the colour of their robes.
•  In Iran, a sun or moon that looks purple dur-
ing an eclipse is an omen of bloodshed to come.
•  In Japan, purple signifi es wealth and position.
•  In the traditional Ukrainian form of egg dying, 
purple speaks of fasting, faith, patience, and 
trust.
•  Egyptians believe that purple denotes virtue 
and faith.w
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A deep purple 
cover for the Best 
of Deep Purple 
CD. Creative 
thinking at its  
very best.




