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GMG goes direct!



The ‘I need to print a 
building wrap the 

same colour as their 
promotional pen’ 

 profile.

Only available with 
GMG ColorServer.

www.gmgcolor.com

GMG ColorServer.
Unique color results in digital, LFP and conventional printing.
Fully automated color conversions enhance productivity. 
Maximum production reliability due to standardized colour management.
Easy to use. 
High customer satisfaction.

Contact your regional GMG Sales Executive on 01603 821010 
or email info@gmguk.co.uk





Paul Willems, 
the Worldwide 
MD of GMG 
speaks to 
trueColors 
about GMG UK’s
new direct 
business model.

Tell us something about the UK team 
heading up GMG.

We have attracted the most experienced 
team in the industry. They cover a broad set 
of skills: technical knowledge, understanding 
customers’ needs, a proven track record 
of customer service orientation, a broad 
network of partners, and a clear vision of 
industry direction.

What will this mean to existing GMG      
customers?

Our intention is to improve the overall value 
delivered to customers in the field of color 
management and proofing: GMG UK will 
offer services delivered by a strong team of 
professionals directly linked with our head 
office in Germany. The team will be 100% 
focused on delivering the best possible  
products and services to the customer in 
our field of expertise. It’s a unique product 
offering that encompasses everything a 
customer can need in terms of: software, 
hardware (i.e. printers, measuring devices, 
PCs), consulting and support services. No 
other provider will cover such a broad range 
of products and services, and deliver this level 
of expertise to the market. 

And to new customers?

Unprecedented access to best-in-class 
products and services from one source. 
Very strong local support with local market 
knowledge, and direct support from the 
German head office team without any 
intermediate steps. 

Do you think the ‘direct to customer’ 
model will become more commonplace 
for businesses in the future?

At GMG we are committed to deliver the 
best possible value to our customers. To do 
this we are constantly improving our product 
performance, expanding the portfolio and 
enhancing our channel capabilities. Regarding 
the channel, we have been very successful 
over the last few years in attracting capable 
partners who share our philosophy. However, 
in the case of the UK, we are convinced that 
the market conditions here are such that our
customers will benefit even more from a 
manufacturer owned direct channel. This may
go against the push for indirect that has 
become commonplace in the last few decennia,
even for much bigger manufacturers in the 
market. But we think this model has also 
diluted the expert service required by the 
customer. We are convinced this is the right 
way to go for the UK market. 

Consumers gernerally seem to respond 
well to the ‘direct to customer’ method 
because they enjoy greater flexibility and 

better access to the latest products. Will 
this be the case with GMG?

Absolutely! There is just no alternative in 
terms of customer intimacy and close support 
as in the direct channel. The condition, 
however, is that you are able to deliver quality 
and responsiveness to all customers in the 
market place. With the size and experience 
of the team we have put in place at GMG 
UK we are confident we are able to do that. 
Overall we are positive this will be a big step 
forward for our customers and that they will 
be experiencing a level of support that they  
have never enjoyed before.

What initial reaction have you had 
from GMG partners and the hardware 
companies that use GMG software?

All of our partners have reacted favorably. 
They understand that GMG is very focused on 
delivering a high standard in terms of product 
and service quality. We only work with high 
quality partners and as such our approach is 
very compatible with what our partners want 
to achieve. 

You must feel that GMG is very strong to 
cut out the ‘middle man’?

As mentioned, our purpose is to deliver 
the best possible value to our customers. In 
recent months it has become clear that in the 
UK it has become increasingly difficult for our 
channel partners to focus on the value added. 
In our view, that evolution was not always in 
the best interest of the customer. Therefore 
we decided to make the change. Your 
perception of strength is more a reflection of 
the commitment at GMG to fully support our 
customers.

How will it affect the GMG brand?

In our view it can only further strengthen 
the brand. We already enjoy a very positive 
brand awareness, that is associated with 
quality, reliability and productivity. That 
is what you would expect from German 
engineering. Add to that a dedicated local 
team of professionals that can establish direct 
customer interface and that assumes full 
responsibility for customer satisfaction, and 
our expectation for brand awareness and 
quality appreciation, can only increase.

Are you expecting greater customer loyalty?

We will need to earn our customer loyalty. 
As always you get this by delivering the 
best products with the best service and by 
listening to your customers to understand 
their future needs. With going direct in the UK,
we are sure we will be able to do just that and
deepen the relationship with our customer 
base as well as with our industry partners.
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A letter from GMG UK.

Dear GMG customer,

I’m sure you’ve already read the great news that GMG UK are now selling direct.

And you’re probably wondering why.

Well, these tough economic times bring new challenges and opportunities to the graphic arts and printing industry. 

One such opportunity for those printers, pre-press companies, advertising agencies, and design agencies wishing 

to stay ahead, is implementing new production standards to get every last pound of profit from their capital 

equipment. 

In addition to this we will be offering products by Epson, X-rite, and a small number of other quality color 

management products enabling us to provide the ultimate color management/proofing solution.

ISO12647 and FOGRA color management standards give printers the ability to print ‘to numbers’ thus increasing 

quality whilst reducing make-ready and wastage, and give content creators such as advertising agencies, designers 

and publishers the ability to build their color management and proofing systems to these known and internationally 

certified conditions. 

By selling direct to our customers, we at GMG UK are making the process of converting to these standards an easier 

and more streamlined process.

It benefits you, and it benefits us.

You, our customers, will work with a team 100% focused on our world-class color management software. 

You’ll have instant access to our highly-skilled support team. And you’ll find a level of sales service that redefines 

the sector. We see this as a way of building on our tradition of quality, of being the premier supplier of color 

management software and of being the most guaranteed, complete and professional way of attaining standards. 

If you’d like to find out more or discuss what I’ve said further, please call myself or your GMG Sales Executive.

There’s nothing we like more than talking color management.

Sincerely

Ian Scott                                                                      

Managing Director, GMG UK.

Ian Scott



Meet the new GMG
sales team. Focused. 
Specialized. Dedicated. 
Streamlining workflows, 
standardizing color, and 
maximizing pre-press 
and print quality right 
across the UK. Look out 
for them in a motorway 
service station near you.

Aaron Broome

Sales ExecutiveAaron began his working life as an 

apprentice at a Lancashire print company 

in 1983 and worked in commercial print 

until 1989, when he went back to 

college to complete a Print Management 

course. He returned to the trade in 1991 

working in color reprographics until 1998. 

Aaron Broome 07915 450280 aaron@gmguk.co.uk Toby Burnett 07968 746901 toby@gmguk.co.uk Simon Landau 07590 928321 simon@gmguk.co.uk Ian Prosser 07977 176761 IanProsser@gmguk.co.uk

Toby Burnett
Sales ExecutiveToby has 17 years experience in the 

prepress industry. His career began 

in 1991 with prepress distributor 

MacEurope where he specialised in 

postscript workflow solutions. Later 

he found success at Imation where 

he helped to establish their Graphic 

Ian Prosser
Sales ExecutiveIan has over 20 years experience in the 

printing industry, with the last 6 years 

selling color management solutions and 

consumables across the UK. 

His last professional career posting 

being with CGS Publishing Technologies, 

where he was Sales Manager for the UK 

Technologies divisi
on. A move to 

Guideline Distri
bution as Sales D

irecto
r 

saw Toby re
sponsible for all U

K sales 

of G
uideline’s in

kjet proofing sys
tems 

and productio
n workflows. H

e went 

on to found the very s
ucce

ssfu
l co

lor 

mangement sp
ecialists

 Xelix i
n November 

2002.

and Ire
land, w

orking with many of th
e 

leading print houses and advertisi
ng 

agencies acro
ss t

he UK.

Ian says, 
“The opportunity t

o join the UK 

team of G
MG – the world leader in

 color 

management and digital so
lutions w

as 

an offer I c
ould not re

fuse.” 

  

Offse
t (P

SO) ce
rtifi

cation process. 
He has 

worked for th
e largest U

K distri
butor of 

Large Format In
kjet Printers in

 the UK 

as w
ell as a Harlequin RIP OEM gain-

ing a unique insight in
 to dealing with 

manufactu
rers, c

lient co
mpanies and 

individ
uals.  

He looks fo
rward very m

uch 

to working with the team of dedicated 

professio
nals a

t G
MG UK. 

He th
en joined one o

f th
e N

orth’s le
ading 

graphic re
sellers a

s a digital sp
ecialist,

 

selling solutions su
ch as C

TP, w
ide format

inkjet, D
I and Xerography digital press 

technologies - a
nd of co

urse, GMG. His 

interests 
are tra

vel, Egyptology, s
quash 

and photography and he’s a
n Oldham 

Athletic s
upporter (so

meone has to
 be!). 

Simon Landau

Sales Executive
Simon is one of the UK’s foremost color 

management experts. He was the UK’s 

first FOGRA certified proofing solutions 

installer and was the first and to date 

only person to complete a successful 

UK certification of an offset press to 

FOGRA’s very stringent Process Standard 



Will Jones
Technical Support Team

Will has been working in the graphic arts indus-

try for 3 years.
He is a Level 1 Epson Engineer, and has an excel-

lent understanding of ColorProof and EFI.

His methodical approach to problem solving, 

hardworking attitude, and self determination

Matthew Attoe

Technical Support Team

Sixteen years ago Matt decided he wanted to 

get into print and blanket-mailed print compa-

nies in his local area. He got a job in a repro/

mac department at a sheet-fed litho printers. 

Matt brings to the job an almost OCD-level of 

attention-to-detail and accuracy. Matt’s favourite

Juergen Roesch

Technical support team

Juergen is well known in both the USA and UK 

for his color management expertise in the print 

and prepress industry, and is widely connected 

with manufacturers and printing companies. 

He has an IT education background with an 

enviable knowledge of the processes and color 

management req
uirem

ents o
f the co

mmon 

types o
f printing (sh

eetf
ed, web, g

ravure, fl
exo,

 

newsprint, packaging). He sp
ecia

lizes
 in training 

and color management sys
tem

 integration with 

focus on ease o
f use a

nd customer-fi
rst f

unc-

tionality. 
Juergen’s kn

owledge of GMG products 

is se
cond to none.

Juergen Roesch 07595 183527, JR@gmguk.co.uk Matthew Attoe matt@gmguk.co.uk  Andy Findlay 07976 261493, andy@gmguk.co.uk William Jones 07814 440933, will@gmguk.co.uk

Andy Findlay
Technical Support Team

Andy has been working in the graphic arts 

industry for 6 years, and has an impres-

sive background and training: Level 1 Epson 

Engineer, Gretagmacbeth DI Pressroom – color 

management / densitometry / colorimetry, Gre-

tagmacbeth Profile Maker Training, and excellent 

 GMG product is
 ColorProof, which he sa

ys, w
ith 

the in
troductio

n of v.o
5, has a great future.

When he’s n
ot at GMG Matt re

gards th
e best 

part of ev
ery 

day as being with his so
n. Once 

the so
n’s in

 bed, Matt w
atches fi

lms and US TV
 

shows lik
e Lie

 To Me, So
uthland, Rescu

e M
e and 

Leve
rage.

IT sk
ills i

n general. He brings a logical approach 

to the jo
b, a

n exc
ellen

t underst
anding of co

lor 

theory/m
anagement, good communication skil

ls, 

and passio
n and commitment to GMG software. 

Andy en
joys s

pending tim
e w

ith his ki
ds, 

listen
ing to music, 

watching movies
 and 

photography.

 is v
alued highly by his cl

ients. H
e has a good 

underst
anding of co

mputers
/ele

ctro
nics (

he’s 

even
 had articl

es p
ublished).

When he’s n
ot at GMG, Will is

 an amateur 

photographer (h
e uses 

a Nikon D90 with an 18 

– 200 len
s) a

nd finds himself 
fixing his fr

iends IT 

problem
s on a reg

ular basis.

Meet the new GMG
support team. Clever,
helpful and dedicated. 
Ready to circulate their 
wide color management 
expertise – giving GMG 
customers the highest 
levels of support: to get 
the most from their ROI. 
Color geeks? Absolutely.



GMG FlexoProof:
       Leader of the Pack.
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Kevin Bourquin, Cyber Graphics

Established in 1994, Bryce 
Corporation’s Cyber Graphics 
is a pre-press company that 
brings complex design ideas 
into reality, blending design 
creativity with the technical 
requirements of fl exographic 
printing. They tell us how 
GMG FlexoProof helps them 
achieve this.

While the challenge of designing a package is 
ensuring that it will sell product off the shelf, 
it is also important that the design can be 
printed. Cyber Graphics has a broad range of 
customers, focusing on brand owners of pet 
foods and snacks – such as popcorn, potato 
chips, pretzels, peanuts and cakes. To attain the 
high levels of quality they maintain a portfolio of 
the most recent color management equipment 
and technology. The company owns the latest 
Epson 7900 seven-color inkjet printer and the 
HP Z3100 with internal spectrophotometer, and 
GMG FlexoProof proofi ng software, for proofi ng 
designs and delivering contract proofs. They 
pride themselves in maintaining and creating 
highly accurate press profi les, allowing them 
to duplicate how a job will look when printed 
on press. These profi les are used by their GMG 
system when outputting digital color contract 
proofs. The proofs not only replicate the dot 
gain experienced on press; they also match the 
substrate.

Cyber Graphics is a long-time partner of GMG 
and was an early adopter of GMG FlexoProof 
in the U.S. “We have always appreciated the 
accuracy of GMG FlexoProof and it does a great 
job, but we felt the user interface could be 
better,” comments Kevin Bourquin, Cyber 
Graphics prepress manager. “To be honest, we 
thought you almost needed a degree to install 
the software. It was complex and you really had 
to know what you were doing.”

New interface delivers easier installation 
and use.

“GMG really listens to our input, so when we 
heard about GMG FlexoProof o5 we were eager 
to try it,” says Bourquin. The new software is a
completely revised version of the company’s 
highly successful and award-winning proofi ng 
products. Among industry experts, GMG 
ColorProof, DotProof and FlexoProof are well 
known as providing the best possible quality and 
color accuracy in contract proofi ng. The new 
ProofStandard technology in GMG ColorProof 
o5 ensures exceptional production reliability 
and provides many ways to save costs. The 
completely new user interface makes proofi ng 
easier than ever.

Kevin was able to integrate the new software 
himself. He ported the old profi les without any 
problems and the output quality has been the 
same as it was with GMG FlexoProof o4.  “The 

installation was a dramatic change from our past 
experience with GMG FlexoProof. The technical 
support was terrifi c and the quality of the release 
notes and documentation was extremely 
helpful,” notes Bourquin. “GMG provided the
software, a license for the dongle, and a manual. 
They basically said,  ‘Let us know if you have any 
problems’. I was able to install the software, and 
got up and running with minor questions. The 
upgrade from o4 to o5 was almost seamless. It’s 
an easy system to use.” 
 
“We saw that GMG FlexoProof o5 features a
rebuild of the core user interface. It really makes 
operations simple and is database driven. The
relationships between profi les and proof 
calibrations are taken from the database. Any 
inkjet printer whose calibration deviates from 
the profi le – or which has not been calibrated 
within a specifi ed time – will not print, which 
means we save the cost of wasting unnecessary 
media and time,” explains Bourquin. 

Cyber Graphics still uses ProofControl – GMG 
proof verifi cation software – when outputting 
their proofs, providing an assurance that a 
contract proof is within specifi ed parameters.  
However, with FlexoProof o5, they are assured, 
even before they print, that their color is accurate 
and ProofControl will certify the proof. With 
the new Epson 7900 and the HP Z3100, Cyber 
Graphics can take advantage of auto calibration 
wizards using online spectrophotometers. “As 
manufacturers of inkjet printers update their 
new devices, GMG always seems prepared with 
new software to take advantage of the new 
features,” says Bourquin.

A more productive software package.

There are other signifi cant new features in GMG 
ColorProof o5. Before, Cyber Graphics had to 
print fi les from Adobe Illustrator to its RIP engine 
to interpret PDF fi les correctly before sending them 
to GMG ColorProof. Now, with the Adobe Print 
Engine embedded in GMG ColorProof o5, Cyber 
Graphics is assured that it will produce a
consistent interpretation of its Adobe-based RIP
output. “Any process we can utilize with the
Adobe Print Engine, while maintaining 
transparency longer, helps us output fi les more 
reliably and effi ciently,” remarks Bourquin.
GMG ColorProof o5 is driven by hotfolders, and 
with a bit of planning only one folder is needed 

to drive the entire system. For example, fi le-naming 
conventions can drive output to a specifi c
workfl ow, based on criteria set by Cyber Graphics.
They have fi ve PDF profi les with different criteria, 
but GMG is able to recognize each one and 
direct each fi le to the correct workfl ow location. 
Cyber Graphics is also able to take advantage of
process effi ciencies. With their two printers, 
Cyber Graphics previously had to manually look 
at each queue to see which was available for 
printing. Now, ColorProof o5 will automatically 
monitor printer use and create proofs in a timely 
manner with no user oversight. Cyber Graphics 
can load balance their printers with a rules-based 
system ganging jobs together, saving paper and 
reducing waste. User intervention is no longer 
required to manage printer queues.

“GMG has made a commitment to packaging 
in the U.S., bolstering their staff with people 
who know packaging. It’s great that we can 
work with someone who is totally focused on 
packaging,” adds Bourquin. ”There are a lot of 
companies developing inkjet RIPs that do not 
understand packaging. Others RIPs are geared 
exclusively to commercial printing.”
“GMG gears itself towards maximizing 
workfl ow effi ciencies for their customers and 
building advanced technology. Particularly now, 
with the current state of the economy, if we 
can take an operator away from managing a 
proof and allow the person to create quality 
separations, we can focus on value-added 
tasks,” concludes Bourquin.

   GMG FlexoProof at a glance:

• Geared to meet and exceed          
   the needs of the fl exo and   
   packaging markets. 
• Accurate simulation of the   
   fi nal printed product.
• Low-cost, color-accurate 
   production of dummy 
   packages. 
• Production reliability due to   
   screen control.
• Simple workfl ow integration  
   with real ROOM concept.

GMG FlexoProof: a proof that can simulate any type of substrate.
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“Have you seen Saturn 

lately? Last month its 

President asked me to 

improve the color of their 

rings – they are far more 

vivid now. 

I did a terrific job. 

So good in fact, they’ve 

offered me a timeshare on 

one of their moons. 

‘Uranus looks a bit red’ 

someone told me the 

other day. I told them 

that my private life was 

my business.”

this way: even though you might make 
less money than your boss, there are likely 
areas of expertise, which you have and he 
hasn’t. Now turning you into a duplicate of 
him might not only cost the company more 
money, but also lose that specific area of 
knowledge. The same is valid for image files.

sRGB is smaller than AdobeRGB, but in 8-bit 
mode contains exactly the same amount of 
colors — only denser packed. Because we’re 
in a digital world, there are 256 distinct 
levels per channel and because in sRGB they 
occupy a smaller space of real-world colors, 
there is more detailed information in any 
particular area of the color space. Converting 
them into a large space such as AdobeRGB 
would either just oversaturate or lose you 
valuable gradient levels. The problem would 
become even worse if this is done before any 
color retouching. So if you are required to 
provide your final images in a standardised 
RGB working space, retouch them in their 
embedded working space BEFORE conversion 
and where possible convert them to 16bit if 
you need to maintain fine color levels.
And MOST IMPORTANT: ensure at each step 
of the process the working space profile 
stays/gets embedded. Consider it the name 
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RGB rocks.
Keep your captured data as long as possible 
in RGB. If you’ve so far only worked in CMYK 
this might take a few hours — but certainly 
less than a day — to get used to. But it is 
so much easier and more visual and best of 
all: each color is unique. Also gray balance 
is simple: all 3 values are identical = it’s 
neutral. And if the values are lower the color 
is darker. So a 127/127/127 is just as neutral 
as a 129/129/129, but a little bit darker. 
Now check the collowing CMYK values: 
35/32/31/60 and 64/60/58/24 — which one 
is darker and more neutral? Actually it is 
impossible to answer that question WITHOUT 
specifying the CMYK working space (i.e. print 
standard) and even then you usually have to 
look up the Lab (or RGB equivalent) to know. 
So why not stay in RGB in the first place and 
save yourself that hassle?

John, John, John & John. 
Unless your company has no hierarchy 
(i.e. some can tell others what to do) and 
everyone is happy to be called “John” and 
as such gets exactly the same paycheck, 
you probably distinguish yourself from 
your co-workers and wouldn’t want to be 
turned into just about any of the others 
(paycut inclusive). So why would you simply 
convert incoming files into something else 
and killing off not only their individualities, 
but also specific information? Let’s put it 

Digital images – 
the good, the bad and 

the outright ugly

GIGO — that is “garbage in garbage out” 
— applies to digital camera shots just as 
much as to most other things in our daily 
work environment. The weakest link in 
the processing chain determines the best 
quality level you actually get. Knowing your 
bottlenecks can allow you to avoid them, 
because once the damage is done, it’s done 
— even if plenty of advertising attempts to 
make you believe otherwise. Unfortunately 
plenty of companies have established ways 
of working which automaticaly reduce data 
quality and quite often a lack of knowledge, 
ignorance or resistance to change established 
ways are what keeps quality lower than 
limited. So know your enemy: the weakest 
link of your quality! And don’t be afraid to 
tackle it. If you have troubles identifying 
or eliminating it call the GMG Technical 
Support Team. But there is a lot you can do 
yourself and therefore here is some valuable 
information on how to get the most from 
digital imagery in printing.

tag or personal ID — otherwise you’d all be 
Johns...

Visual color retouching. 
To achieve good results in color editing the 
monitor used should be properly calibrated, 
e.g. use “i1 Match” with the “i1” (also 
known as “EyeOne”) you got with GMG 
ProofControl — if it comes up as “this 
module is not licensed”, contact license@
gmgcolor.com for a monitor profiling release 
code which can be applied with “i1-Diag” 
(download from www.xrite.com). Release 
codes are only available for GMG supplied i1 
devices. 

The 2nd stage is to set your color settings 
properly in your editing applications. Always 
honour the embedded workspace, but 
otherwise select your most common RGB 
and CMYK work spaces (like “Adobe RGB 
1998” and “ISO coated v2 ECI”). If you 
never bothered with those settings then you 
hopefully never used “Mode > CMYK” in 
Adobe PhotoShop. As even as this is quite 
bad under normal settings, its results are 
unsuitable if left at defaults — and starting 
with PhotoShop 5.0/5.5 PhotoShop always 
used those color settings for color space 
changes — if you bothered to check them 
or not. Using the wrong settings will always 
cause dot gain differences and color space 
restrictions. So check and adjust them.
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Re-sizing and loss of details. 
Another important aspect in preserving 
image quality is knowledge about final print 
size and print resolution. It makes quite a 
difference if content is printed at 150, 175 
or 200lpi. So unless these final image size 
on the print and the line screen are known, 
resolution changes should be used with 
caution. Unless the image resolution at print 
size exceeds 3 digit numbers, I wouldn’t 
apply any resolution change. If it is > 1000 
dpi, then reduce to 1/2, 1/3 or 1/4 as these 
even numbers don’t start blending and 
merging pixels and as such introduce stair 
effects into lines and edges.

Image data formats. 
Storage space has never been cheaper, but at 
the same time digital camera files get bigger 
and bigger, so using an efficient storage 
method for your images is as important 
as in the past. Images where retouching 
is still being done should NEVER be stored 
in JPG format, or if received in this format 
these files should be converted to TIFF 
before any retouching work is started. TIFF 
with LZW compression employs a purely 
mathematical compression, which is 100% 
lossless. Consider 100, 100, 100, 100, 100, 
100 as uncompressed and 6 x 100 as the 
compressed version. It is absolutely the same. 
JPEG on the other hand works with loss by 
looking at square areas of approximately the 
same color, then replacing them all with a 
single large square of that averaged color. 
While this is a perfect method to create 
really small files which still display content 
in a recognisable form, any fine detail and 
structure gets obliterated and any form of 
contrast, brightness or color editing might 
reveal those squares, as after such edits 
colors might no longer be as close to each 
other as when they got JPEG compressed. 
Also each time you save a file the algorithm 
starts interpolating and compressing again 
and reduces quality further and further. EPS 
then is not really a file format in itself, but 
a description of an exterior wrapper — or a 
vessel. The content can be any type of print 
data, but in our context the formats TIFF or 
JPEG might be most common. On top of the 
wrapper and the image data itself an EPS 
can also contain a low resolution preview. 
The wrapper and preview add typically about 
20-30% to the file size and for processing 
documents with placed EPS a RIP is required.

Sharpening. 
Sharpening is an often used tool to enhance 
image detail and unsharp mask (short: USM) 
is one of the most common ways of doing 
so. As this filter works on a square pixel 
basis, print size and CTP resolution should be 
known to achieve the best effect. It will alter 
pixel data information along lines and edges 
in an image and if that image is later scaled 
up, unsightly halo effects can become visible.

Retouching for different print standards. 
The idea of reproduction is actually 
reproducing something in print that looks a 

 
email the Juergenator – info@gmgcolor.com 

faithful reproduction of the original. I’d say 
the name gives it away — though as with 
many things we’re now so used to the term 
that we use it without thinking of its original 
intent. Like a “steering wheel” could actually 
easily have become a “cowing wheel” if the 
females weren’t required to produce milk, 
while the males dragged anything from plows 
and carts to wagons. So reproduction’s intent 
of recreation means that any specifics of a 
print process need to be considered when 
preparing data to account for their effects 
and reduce them by preparing the data to 
balance them out. The result is a production 
and print standard specific file. But technically 
the image (= the original) would be one 
and the same. But to account for different 
production standards the file needs to be 
prepared for each one individually.

All this changes with GMG ColorServer.
GMG ColorServer allows a new and very 
intuitive way of working which saves in 
processing time, server space and production 
cost and not just maintains, but even 
improves quality noticably. We call it the 
“ColorMaster WorkFlow”

CONTINUED IN NEXT MONTH’s ISSUE...

Dear Juergenator,

I work at a company which has offices in many countries and we have GMG 
installations at each of our sites. One of the biggest challenges that I am faced with at 
the moment is the ability to share retouching work around each of the sites. We have 
good consistency between each of the GMG proofers that we are using, so we have 
confidence that if we all output a proof we are looking at the same thing. This allows 
me to retouch and output a proof in the UK that I am happy with, proof the same file to 
USA or Asia and know it will be the same as what I have approved here.
The problem is, if a client in America submits a proof sample made on a proof system 
with unknown parameters (product name withheld) — or even worse, a packaging 
sample — to one of our USA offices as a matching standard there is no way for us in 
the UK to help because we don’t have an accurate target to retouch to. We could ship 
the proof / sample but that takes too much time. I know this is a long shot, but I was 
wondering if GMG had any solutions for this kind of problem? 

Jason, Hull

There are not many options. Technically a submitted 3rd party proof made to unknown 
parameters or a press sheet does not necessarily rank much above a print from a color laser or 
desktop inkjet. In each case you’d have to establish a profile which captures the color behaviour 
of the device in question. Once you receive the profile along with the file itself you can again 
reproduce locally what they see over there.
Another option is for them to retouch the file over there so that it produces a matching result 
when output through an MX4 profile which is available at both locations. Otherwise you’re 
back to couriers. If this is a situation which occurs frequently with specific clients you can do the 
following:
– establish the stability of the device they use to provide you with “proofs”.
– if the stability is good, profile it into an MX4, which you then use for remote proofing.
– if the stability is poor, mark the proofs as “content only” or charge for retouching to a stable 
standard. Alternatively suggest to your client the purchase of a stable GMG ColorProof proofing 
system to ease reliable color communication.
Everything else is just unreliable and more hassle than the results justify.

 Dear Juergenator

My right eye is blue and my left eye is 
brown. I can watch 3D movies without 
the glasses, which is a bonus, but 
generally I am very unhappy. You’re a 
color expert, what’s wrong with me?
David B, UK

You’ve a condition called Heterochromia 
which you humans get occasionally. It’s 
caused by uneven melanin in your eyes. 
Trauma and certain medications can cause 
increased or decreased pigmentation 
in one eye: have you had a near-death 
experience recently? I of course, can 
change my eye color to any in the 
spectrum, but I like red as it makes me 
look sexy.  

Dear Juergenator

You look so intelligent in your 
photograph, what with your neatly 
cropped hair, fine cheek bones and 
beautifully trimmed beard. You set 
a fine example to other young men/
robots with your impeccable manners.
Love Mum xx

Thanks Mummy.



ww

A sensor is the single most important part 
of a digital camera. It is positioned in the 
place that the film use to be. It is composed 
of millions of pixels that record an image 
when you take a picture. Size is important 
here: the size of a sensor pixel has a strong 
influence on its ability to detect and record 
light accurately. When you press the camera 
shutter button and begin the exposure, 
each of these pixels has a ‘photosite’ which 
is uncovered to collect and store photons 
in a cavity. A larger pixel records more 
light. Because of the way the electrical 

connections are designed, a larger sensor, 
which records larger pixels, produces less 
noise.

Sensor size is a concern if you take a lot of 
photos in low light, require high shutter 
speeds for subjects such as wildlife and 
action photography or do a lot of cropping.

Unlike digital single lens reflex cameras, 
compact digital cameras have small sensors. 
The photo quality produced by a compact 
camera can rival those taken with a DSLR as 
long as photos are taken in very good light. 
However, the image quality of most compact 
digital cameras begins to degrade once the 
sensitivity is set above ISO 200. This said, 
sensors and the ability of compact cameras 
to internally handle noise have improved 
significantly over the last few years.
If low light photography is important to you, 
and you don’t want to go the DSLR route, a 
camera with a Super CCD SENSOR may be 
your best bet.

Most DSLR camera’s have a sensor that 
is smaller than 35mm. Since the sensor 
is smaller it only records a portion of the 
image the lens is projecting. This results in a 
“zoomed in” effect on the captured image.      

One could argue that this is no problem as 
the sharpest part of a lens is at the centre. 
The difference can be seen in the Canon 
30D (1.6 camera and the newer full-frame 
sensor 5D, which gives approximately 20% 
more picture, or field of view. The increased 
size of the sensor also captures more 
megapixels, which means a higher quality 
image.       

When you enlarge images to the same size 
from different sensors, the ones with the 
smaller sensors will be enlarged more – 
making it seem bigger.
So when you fit a lens to a camera with a 
smaller sensor the lens is often said to have 
a larger equivalent lens size.

The digital 
photography

resource

The story behind the image.

This month’s cover image was once again 
taken by South African TV commercial 
director and photographer Giaco Angelini. 
This is what Angelini says about his image 
of Camps Bay in Cape Town: ‘The shot 
was taken towards the end of summer 
when the weather is still hot and the 
first of the autumn mists come rolling in 
off the Atlantic. I was struck by the color 
of the umbrellas and deck-chairs as well 
as the lack of activity. Normally packed 
with noisy tourists and locals soaking 
up the sea and sun, there was this air of 
quasi silent expectancy. The scene spoke 
to me of invitation, and a strange kind of 
symmetry.”
The shot was taken on a Nikon D3 with a 
32 mm lens at f2.8 at a shutter speed of 
180. The camera was hand-held.

Making sense of 
sensors.

Photo: Amir Shar, GJ GROUP,
Manchester.

Photo: Andy Franklin, MG Visual Solutions, 
London

Photo: Bob Davro, 
Cambridge.

This month’s entries into the GMG Photography Competition.
Will one of these be the cover of a future issue of trueColors? 

Send yours to info@gmguk.com

White – Full Frame
Red – 1.3x Crop Factor
Green – 1.5x Crop Factor
Blue – 1.6x Crop Factor
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color on the www

http://meyerweb.com/eric/tools/
color-blend/

This a very simple one page color tool – a color blender. 

Just input the HEX, RGB or RGB% value (or select it from 

the waterfall color palette) of your first color then input 

the second. Choose the amount of midpoints your blend 

should go through and voilà: a perfect mix from one 

color to the next, along with all the midpoint values.

The most interesting and unique thing about this site 

is the disclaimer, where the creator amusingly absolves 

himself from any effect the code may have on the users 

computer.

www.colblindor.com/color-name-hue/

A well-informed and detailed site produced by a color-

blind fellow called David Flück. No, seriously.

You’ll find lots of information and blogs where the color-

impaired gather and sympathise.

One excellent section is the color-blindness test page. 

The are 5 tools to play with. The Color Name and Hue 

tool is actually very useful and interesting for those with, 

well, normal sight. You can enter RGB values, HSB (Hue-

Saturation-Brightness) numbers or a hexadecimal code 

for a color and find the match of a named color and its 

corresponding hue. There are 1640 colors loaded. This 

square is Torch Red, which is matched with the hue red. 

This apparently is not so obvious if you are color-blind.

www.colorstrology.com/

A clever, inspiring and unique application of color into 

our lives, Colorstrology, as the name suggests, combines 

astrological theories, numerology and color theory. It 

identifies a unique color for your birthday, and gives the 

qualities associated with that color.

A beautifully designed site, you simply click on a month 

and a day and up comes your color and character traits. 

Gordon Brown, the UK’s Prime Minister was born on 20th 

February: Colorstrology says his color isn’t actually brown 

but Lavender Aura, and that he is profound, emotional 

and transforming. Pretty good, huh?

This site was made in conjunction with those clever people 

at Pantone. Hours of entertainment. 

www.colorotate.org

Wow!

A 3D palette selection website that is dynamic, looks 

stunning and is fun to use. Just grab the 3D diamond 

color chart, rotate and select.

You can save your palette of colors and view them in 

various graphic combinations.

This is a demo site for a product you have to buy, so 

there’s a few things you can’t check – like the color values 

of the colors you’ve selected! But’s it’s still worth a visit.

www.michaelbach.de/ot/index.html

A whole host of optical illusions that will make you feel 

decidedly queasy after just a few minutes.

If you look down the categories you’ll come to ‘colour’. 

Not a whole load here, but the few that are, are very 

interesting and a good way to spend your lunch hour (if 

you manage to keep it down). 

Mr. Bach, a German professor, has obviously dedicated 

a lot of time to the content of his website and is clearly 

passionate about the subject, but it’s a shame he doesn’t 

employ the services of a quality designer and improve the 

overall feel. 

He explains how each illusion works and why we see what 

we see. Or don’t see. Or think we see.



Typeform find 
Epson and GMG 
in fine form.
Ireland’s top pre-press house is producing proofs of the 
highest quality thanks to a perfect marriage between 
hardware and software.

Alan O’Reilly: 
“Turnaround time has increased, 

but more importantly, so too 
has the standard of the proof.”
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Missed an issue of trueColors? Email us at info@gmguk.co.uk

or get the pdf from www.gmgcolor.com/truecolors
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Judd says:

“C’mon, don’t 
you want your 
photo on the cover 
of trueColors?
Enter the bleedin’ 
competition!”

ColorProof latest 05.0.3.5
Operating system Microsoft Windows 2000 WS, 2000 Server,  2003 Server, XP Professional, Vista Business 
/ Ultimate 
Supported output devices Epson Stylus Pro 4000, 4400, 4450, 4800, 4880, 7400, 7450, 7600, 7800, 7880,  
7900, 9400, 9450, 9600, 9800, 9880, 9900, 10600, 11880.
HP Designjet 30, 130, 1050, 1055, 5000, 5500, Z2100, Z3100, Z3200, Z6100 
OKI C9500, C9600, C9650 Laser Printer, Roland FJ-500/540 series
Measuring instruments support All current models from X-Rite  (incl. former GretagMacbeth devices) 
GretagMacbeth SpectroLino/SpectroScan(all filters supported), iCColor(/UVcut), i1(/UVcut), i1iO, X-Rite 
DTP41 series, DTP20(/UV), DTP70(/UV), i1(/UVcut), i1iO
Measurements from other devices can be accepted in form of IT8 measurement data.
File formats PS, PDF, PDF/X, TIFF, TIFF-IT (CT/LW composite and separated)
TIFF-LZW/Packbits, Scitex CT/LW (Kodak), Bitmap-LEN (EskoArtwork), 
Delta Documents and Lists (Heidelberger Druckmaschinen), Photoshop® DCS/EPS (Adobe), JPEG, etc. 
Workflow integration Interfaces to Delta and MetaDimension, Nexus and Barco, Brisque, Prinergy, 
ApogeeX, CelebraNT, TWiST, Harlequin
Supported profiles GMG MX3 and MX4 profiles, ICC profiles (incl. multicolor) 
Spot color databases Unlimited number of spot color definitions. Ships with certified Pantone Formula 
Guide/GoeTM, HKS and DIC + custom. Supports up to 32 separations per page in single file mode, more if 
writing to separate file option is active
RIP Adobe PDF Print Engine technology and full PDF/X-1a and PDF/X-3 support.

DotProof module of ColorProof latest o5
Features Reproduction of the original screen ruling, screen angle and dot shape of the image setter RIP; 
incorporation of the tone reproduction curve and dot gain; special computer algorithms for dot-for-dot 
reproduction; high throughput due to optimised adaptation of the image setter data to the resolution of 
inkjet printers; 
Supported formats PS, PDF, PDF/X, TIFF (LZW/Packbits), TIFF-IT (CT/LW composite and separated), TIFF- 
Bitmap (LZW/Packbits), Scitex CT/LW and Assign (Kodak), Bitmap LEN and ArtPro AIF, Delta Documents and 
Lists, Presstek, Photoshop DCS/EPS, JPEG. 
DotProof functionality only supported with 1bit formats or PDF/PS/EPS using built-in DotCreator
Supported profiles MX3, MX4, MX5, ICC profiles 

ProofControl latest v1.4.1
Operating system Microsoft Windows 2000 WS, 2000 Server, 2003 Server, XP Professional, Vista Business/
Ultimate.
Features Reliable color communication through proof inspection and verification. Complete quality control 
based on a defined standard. Reproducible print quality and high customer satisfaction. Incorporated 
industry standards; user- defined quality criteria. Self-adhesive label with information on production-
relevant data and measured values. 
Support of DeltaH for better control of exact reproduction of neutral gray on proof. 
Implemented printing standards Target values to ISO Offset 27L-32L and 39L-43L; ISO Newspaper 
26 and 30; 3DAPv2; GRACoL 2006 #1; SWOP 2006 #3 and #5; PSR Gravure (ECI) HWC, LWC, MF and SC; 
evaluation to new and old ISO 12647-7 tolerances possible 
Supported measuring instruments X-Rite i1 with and without UVcut filter (device also suitable for 
monitor calibration), X-Rite DTP20 (Pulse) with and without UV cut-off filter, Integrated measuring device of 
the HP Zx100 series . INFO: not all standards available for all measurement devices
Output device Zebra TLP 2824 label printer using fade resistant transfer type labels.

ColorServer latest v4.5.5.14
Operating system Microsoft Windows 2000 WS, 2000 Server, 2003 Server, XP Professional, Vista Business / Ultimate
Features RGB-to-RGB, RGB-to-CMYK, CMYK-to-CMYK, CMYK-to-RGB conversion, CMYK reseparation, TAC 
reduction within a color space, automatic scaling (adjustment of the resolution), 3D dynamic sharpening, 
separate processing of pixel and vector elements within a document, PDF-to-PDF conversion, including 
scaling, sharpening and separation of embedded RGB data. Further processing of PDF documents as PDF/X-3 
or X-1 document including incorporation of the output intent. 
Profile support MX4, ICC
Input formats PDF (up to 1.4), PostScript, TIFF, TIFF-IT, JPEG, CT/LW, EPS (Photoshop® pixel data) 
Output formats PDF (with PDF-to-PDF), TIFF, TIFF-IT, JPEG, CT/LW, EPS (Photoshop® pixel data) 
Profiles for common standards PSR, ISO, SWOP, GRACoL, Japan Magazine & Publishing Standard Color 
(JMPA color), 3DAP, sRGB, AdobeRGB and ECI-RGB (v1 and v2).

PrintControl / RapidCheck latest v1.5.2
Operating system Microsoft Windows 2000 WS, 2000 Server, 2003 Server, Windows XP, Windows Vista 
Business / Ultimate
Product features Measurement based evaluation and determination of optimal print densities and CTP dot 
gain curves for ISO-conform printing and also monitoring of ongoing conformity.
Advantages  With the included ProfileEditor the user may make his own printing standard. Colorimetric 
values for primaries, secondaries, and paper may be specified, as well as TVI with tolerances. In addition 
to classical monitoring of trapping and its display in percent, it is also possible to compare color deviations 
colorimetrically with the ISO target values on the a*/b* axes. 
The database provided allows the user to classify all papers in use, and compare them with the ISO 12647 
paper classes and with each other. 
The combination of the “Print Contrast” function and the optimum density values guarantees maximum print 
contrast in the given density range. 
Supported standards  ISO 12647-2 (with all 5 paper types), ISO 12647-3 with the specifications for 
Newspaper 26 and 30, in-house standards 
Supported media wedges  Three versions of the ECI-bvdm Gray wedges, PCPro Control Strip, RapidCheck 
media wedge, and user-defined media wedges 
Supported measuring  i1, DensiEye, SpectroEye, DTP 500 series and iCPlate  (platereader) from XRite,  
SpectroDens from Techkon 
Import/Export options  Data exchange between GMG PrintControl Pro and GMG RapidCheck 

InkOptimizer latest v4.5.5.14
Operating system Microsoft Windows 2000 WS, 2000 Server, 2003 Server, XP Professional, Vista Business/
Ultimate
Input formats PDF (to 1.4), PostScript, Tiff, Tiff IT JPEG, CT/LW, EPS (Photoshop pixel data) 
Output format PDF (with PDF-to-PDF), TIFF, TIFF/IT, JPEG, CT/LW; EPS (Photoshop pixel data) 
Supplied profiles ISO Fogra 29L, 39L, GRACoL7

Profiles
GMG releases frequently new profiles. A PDF listing profiles installed with your software version is located in 
ColorProof\Reference Profiles\.
Further profiles and ProofControl standards are downloadable for registered users on www.gmgcolor.com

GMG Software latest technical specs – make sure your software is up-to-date!
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By using Feng Shui colors in your office you have the opportunity to bring much happiness to 
you life. Indigo color can bring a strong sense of intuition into your office space. Indigo color 

gives off gentle vibrations that stimulate your natural ability to understand 
others. Use indigo color wherever you spend much time with your colleagues. 
You will soon find yourself being able to apply your new intuitive skills around 

the office – knowing when your boss wants a coffee before he does or 
ascertaining a colleague’s mood just by their handwriting. Don’t be fooled 
though by indigo color: just because your intuition improves doesn’t mean 

male colleagues will be able to understand female colleagues any better. 

We’re one long month into the 
GMG Photography Competition. 
Now, it could be that the entire 
trueColors readership is on a 
package holiday in Tenerife. It 
could be that they are all in the 
pub lamenting yet another British 
sporting defeat. Or it could be that 
no one reads the bloody backpage 
of trueColors! 
Whatever the reason, we have 
received only three entries so far. 
If we offered a cheap CD by some 
aging rock band to the winner, 
would you enter? This is your 
chance to get your photo on the 
cover of a nationally distributed 
and fantastically popular monthly 
publication (yes, we’re talking 
about trueColors).
Now come on, just send us an 
image that celebrates color in some 
way: lots of colors, single colors, 
any subject, anywhere, anyhow. 
Send it to info@gmguk.com.  

What is your middle name?
I do not have middle but my full Chinese 
name is Ng Kwok Keung.
What is your favourite color?
Green and blue (Mountain and sky, sea etc)
Why is it your favorite color?
I love nature. Green and blue is the most 
common color in mother nature.
What color best describes your personality?
Hard to said, it change according to situation. 
Maybe rainbow color.
What book are you reading right now?
Three books currently:
(1) Sway
(2) The World is Curved
(3) The Currency War (the history of modern 
monetary system)
Tell us something that will shock and amaze the 
readers of trueColors?
I was travelling to Shangri-La some years 
ago There were a lot very beauty Tibetan 
flags along the road which looked gorgeous 
under the sun. I was counting those flags and 
I asked the driver what it is. The driver said 
that whenever a car drove off the road the 
local people would put a flag to remember 
them. By the way, the road is very narrow, 
and is 4000 meter above sea level. Local 
people call this kind of thing “air clash” 
rather then traffic accident. The trip took me 
2 hours and I need another 2 hours back to 
the starting point.
Who would you most like to have over for dinner?
Noodle, pasta and something like this.
Who, not what!
David Copperfield. Maybe I can learn some 
magic from him!
Maybe you can eat him. What’s your favorite 
GMG product?
InkOptimizer. The product is an eye opener to 
the customer.
If you weren’t country manager at GMG what 
would you want to be?
Volunteer photographer to document the 
works of those NGOs.
What part of China are you from?
Hong Kong.
What do you like most about your country?
Of course Chairman Mao! Just kidding. The 
country is full of very beautiful landscape 
which you can spend endless hours to visit 
them all.
What is your greatest strength?
I am able to read peoples mind.
You MUST own a bicycle – what color is it?
I own a toy bicycle. It’s in red color.
You’re Chinese: what is the strangest thing you’ve 
ever eaten?
Rice worm.
Yum...don’t miss our recipe for Rice Worm soup 
next month.
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Henry Ng, Director of Business 
Development, GMG Asia.

COLOR FENG SHUI FOR THE OFFICE

Who are the Indigo 
Children?

The Indigo Children is a concept developed 
by Nancy Anne Tappe describing children 
who are alleged to possess special traits or 
abilities. Beliefs about indigo children range 
from their being the next stage in human 
evolution, possessing paranormal abilities 
such as telepathy, to the belief that they are 
simply more empathetic and creative than 
their non-indigo peers. Many children labelled 
“indigo”are diagnosed with attention-
deficit disorder including hyperactivity. Many 
believe Indigo Children are more empathetic, 
curious, strong-willed, independent and un-
conventional, and also possess a clear sense 
of self-definition and purpose. Indigo Children 
have also been described as having a strong 
feeling of entitlement, or “deserving to be 
here”. Other alleged traits include a high 
intelligence quotient, intuition, resistance to 
authority, and are disruptive, impatient and 
easily bored. They come into the world with 
a feeling of royalty (and often act like it). 
One website says that many Indigo Children 
were born in the 60s and 70s (must have 
been all that LSD in their parents’ blood) and 

are now, due to their 
increased intelligence and 
awareness, taking their 
place as world leaders.

  

Left: “Excuse me! You’ve spelt 
phenomenon incorrectly.” 

Officially the world’s 
most unpopular 

photography 
competition.

This is what a camera 
looks like.
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